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During these times of crisis, the entrepreneurial world is finding itself in 

a risky situation. More than ever, it is important to stick together. Did you 

know that the extent and reach of your crisis response towards the  

general public could have a significant impact on the survival  

of companies post-covid?

Across the last few weeks, we have witnessed televised, online and social content and advertisements generated by various local 

or global companies around the world to express their measures during the coronavirus pandemic. This phenomenon is not totally 

unheard of. According to a recent study :

Here are various campaigns that have caught our attention over the last few weeks.

37% of consumers say they have 

recently purchased items from a 

company because of their creative 

or compassionate response to the 

Coronavirus outbreak.

71% of respondents said they 

would lose trust in a company that 

is profiting from the crisis.

65% of respondents believe  

companies with a proper  

reaction to the crisis will have a  

better chance to engage with  

customers in the future.

https://www.edelman.com/research/covid-19-brand-trust-report
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 43%Hardware 37%Bicycle  24%Shoes

 29%Swimwear  36%Shopping mall  55%Running shoes 
( past 30 days )

Social distancing measures adopted by government entities across the world are  

observing a slow-down in the production and consumption of goods. Companies with 

online shops are facing an increasing number of challenges.

Online shopping consumption is higher than usual, but the ressources remain scarce and hard to find, as 

delivery delays have become a norm in the e-commerce industry. While some companies are experiencing 

anxiety and panic in the light of the crisis, others have decided to attack it head on.

Here is an analysis 

of worldwide Google 

search trends related 

to retail in the last 90 

days:

https://www.weforum.org/agenda/2020/04/covid-19-pandemic-disrupts-global-value-chains/


4     The best campaigns emerging from Covid-19.

New Balance
New Balance has adapted their production line in the last few 

weeks towards the mass creation of protective masks in the 

hopes to provide for the increasing demand of medical gear 

in the United States.

Their goal is to produce 100,000 items every  

month starting mid-April.

To do so, they are using materials typically used  

in the fabrication of shoes, such as shoelaces  

and shoe fabric.

The creation of the prototype took 3 days.

Source : businessinsider.com

https://www.newbalance.com/made-medical-letter-landing-page-4-2/?ICID=CTA_HP_H1_LP__22023_MW
https://www.businessinsider.com/new-balance-factory-makes-masks-from-laces-other-sneaker-materials-2020-4
https://www.businessinsider.com/new-balance-factory-makes-masks-from-laces-other-sneaker-materials-2020-4
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Nike
“Play inside, play for the world”, Nike’s new campaign  

messaging, is supported by various athletes such as Michael 

Jordan, Tiger Woods and Christiano Ronaldo. Most of them 

have shared the message on social media over the past 

weeks. The goal of the campaign is to spread a message  

of unity in the current situation. We’re all in this together.

Nike announced that they will be committing more 

than $15 million to COVID-19 response efforts.

The campaign’s latest ad, “You Can’t Stop Us”, 

includes images and video footage of celebrities 

such as LeBron James and Sara Hughes working 

out in their homes.

Nike ensures that its message of ‘Play Inside’  

resonates with the “Living Room Cup” – a digital 

workout series created by athletes.

https://ca.yahoo.com/?err=404&err_url=https%3a%2f%2fca.sports.yahoo.com%2fnews%2fnike-drops-ad-campaign-coronavirus-covid19-pandemic-social-distancing-michael-jordan-tiger-woods-010005168.html%2520https%3a%2f%2fyoutu.be%2fnL_UDABXLX8
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Bigarade
Bigarade is a Quebec-based company specializing in the 

production of quality bedding. The company prioritizes the 

use of organic and natural materials, as well as local  

production. It’s founder, Geneviève Lorange, has recently 

launched a line of medical masks with the campaign “made 

with love in Montreal”.

The masks are made with resistant and breathable 

polypropylene filters.

They can be reused up to 50 times and are 

machine-washable.

The masks are now available for pre-order. 

Essential services will be prioritized.

https://bigarade.io/collections/masques
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Oreo
Oreo’s new campaign in the UK is encouraging cookie-lovers 

to enjoy time spent at home to the maximum. The company 

is utilizing social media and Tik Tok, well-known especially 

amongst teens, to participate in a challenge: place an oreo 

on the forehead and try to move it to the mouth without using 

hands. Their current messaging, “Stay home, Stay playful” is  

a hopeful reminder during the pandemic.

Oreo has a goal of donating to the Save The 

Children organization once they will have reached  

1 million video shares of their new challenge with 

the hashtag #CookieWithACause.

The new slogan is a creative approach to their 

existing one: “Stay playful”.

The #CookieWithACause hashtag already has  

over 2.1 billion views, on Tik Tok only.

https://www.campaignlive.co.uk/article/oreos-local-first-globally-connected-covid-19-strategy-around-playfulness/1679976
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Miller Lite
Miller lite, a beer producer in the United States, has decided to 

save the industry with a brand new campaign. The company 

launched the #VirtualTipJar initiative, which involves donating 

money to a cause in exchange for a virtual bar. This virtual bar 

takes shape as a selection of high definition photography to 

use as background images during your next 5 @ 7 via video 

conference.

The company will donate $1 million to support  

the initiative.

Donations related to the #VirtualTipJar initiative will 

be collected jointly with the USBG National Charity 

Foundation.

You can download 6 different bar-themed 

wallpapers.

https://www.millerlite.com/av?url=https://www.millerlite.com/backgrounds
https://www.millerlite.com/av?url=https://www.millerlite.com/backgrounds


9     The best campaigns emerging from Covid-19.

Fo
o

d
 &

 
b

e
ve

ra
g

e
The food and beverage industry is probably one of the least affected by the crisis, and  

yet one of the most overworked. Limiting the number of people admitted inside stores, 

installing protective plexiglass barriers in front of the cashiers, distributing disinfectant at 

the entrance and closing off access to the public are just some of the measures taken by 

several companies to protect their employees as well as their customers.

Here is an analysis 

of worldwide Google 

search trends related 

to the food &  

beverage industry in 

the last 90 days:

 55%Flour 11%Tin cans  47%Groceries

 25%Vegetables  31%Recipe  40%Loaf of bread
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IGA
IGA has launched an awareness campaign across the  

province of Quebec to encourage people to help each other 

by respecting the safety instructions intended to protect us. 

The campaign also encourages people to shop online and 

locally to minimize contact between consumers and  

their groceries.

IGA had to set up a virtual waiting list due to 

increased traffic to their online grocery service.

Stores are currently experiencing a significant 

increase in home basket deliveries.

IGA encourages consumers to pay for their  

purchases with a card instead of cash, to use the 

contactless PayPass option when available, and  

to wash their fruits and vegetables when they  

get home.

https://www.lapresse.ca/gourmand/alimentation/202003/17/01-5265184-faire-son-epicerie-en-ligne-et-en-isolement.php
https://www.lapresse.ca/gourmand/alimentation/202003/17/01-5265184-faire-son-epicerie-en-ligne-et-en-isolement.php
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Starbucks
“Things have changed, but one thing remains the same. 

Coffee has always brought us together.” This is the message 

spread by the new Starbucks campaign on social networks, 

suggesting that it is still possible to enjoy a cup of coffee while 

respecting the rules of confinement.

Starbucks encourages customers who are able 

to donate, to do so towards the Feeding America 

organization to allow surplus food across North 

America to be routed to food banks. 

Since the closure of its stores, Starbucks has  

distributed more than 700,000 meals, 62,000 gallons 

of milk and one million bottles of iced tea for free.

The company has also donated $1.25 million to  

various organizations across Canada and the 

United States.

http://feedingamerica.org/Starbucks-covid
https://stories.starbucks.com/stories/2020/navigating-through-covid-19/
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Tim Hortons
From free TimBits to free shipping, Tim Hortons is working 

harder than ever to remind consumers that they are always 

open and functional. The company did not go unnoticed, 

however, when it announced that it would not be  

distributing “Roll Up the Rim” cups this year. Nonetheless, 

the popular annual contest is available on the Tim Hortons 

mobile app.

Until May 6, Tim Hortons is offering to double any 

points with the FidéliTim card.

Get 10 free TimBits with the purchase of $ 10 or more.  

*For a limited time only.

Free delivery is offered via Uber & SkipTheDishes for 

all purchases over $15. 

*For a limited time only.
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 14%Real Estate 30%Housing Market  25%Property

 28%Montreal  
- Property

 32%Toronto  
- Property

 15%Vancouver  
- Property

With isolation measures in place across the country, finding a new home is now  

more difficult than ever. Visits are, for the most part, only permitted virtually or simply 

discouraged.

While we have seen an increase in real estate demand across Canada compared to previous years (spring 

being the strong season of the year), we are now experiencing a sharp slowdown in the market and  

increasing concern about the economic challenges to come.

Here is an analysis 

of worldwide Google 

search trends related 

to the real estate 

industry in the last  

90 days:
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duProprio
The founder of duProprio wants to promote the #itwillbeokay 

initiative by encouraging customers to ask their children to 

draw a rainbow on their “For Sale” sign. The founder invites 

participants to put a photo of their sign on social networks 

with the hashtag #duproprio.

On their ads and website, it is possible to download 

a coloring picture signed by the founder.

The company incorporated a rainbow into its logo 

for the duration of the pandemic.

The founder’s mission is to promote hope  

throughout Quebec.

https://static.duproprio.com/communications/Quebec/COVID19/Dessin_cavabienaller_DP_EN.pdf?itm_source=homepage&itm_medium=dfp&itm_campaign=qc_covid19&itm_content=smart_en_apr2020_cavabienaller_v2
https://duproprio.com/blog/real-estate-news/duproprios-president-wants-to-spread-the-itwillbeokay-initiative-297?itm_source=homepage&itm_medium=dfp&itm_campaign=qc_covid19&itm_content=smart_en_apr2020_cavabienaller_v1
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RE/MAX
RE/MAX launched a video campaign on social networks with 

the mention “Together, we will rise above” where we can see 

a hot air balloon, the emblem and the logo of the company, 

in a cloudy sky. The real estate company also shared tips on 

social media on how to be a good neighbor during  

the pandemic.

In order to protect its employees and the public,  

RE/MAX encourages virtual visits and virtual  

presentations to limit contact.

RE/MAX is represented by more than 4,000 brokers, 

who are still available despite the crisis.

https://www.remax-quebec.com/fr/infos/communique_covid19.rmx
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ProprioDirect
In addition to having modified their logo to include a  

rainbow, as well as the slogan “We are here for you”, 

ProprioDirect launched their advertising campaign on 

Canadian television on April 6, 2020. The campaign was 

mainly filmed on mobile devices by volunteering employees. 

The campaign aired during the month of April on  

Radio-Canada, RDI, TVA and LCN networks. It aims to  

reassure and inspire the public, and to remind everyone that, 

despite the extraordinary context that currently prevails, we 

can always count on ProprioDirect brokers to ensure service 

continuity.

Due to Covid-19, ProprioDirect recommends that its 

brokers suspend free visits for the next few weeks. 

However, they do offer virtual tours.
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 17%Design 27%Travel  58%Hotel

 20%Theatre  18%Insurance  47%Delivery

While the majority of services are on pause, some companies have continued their  

activities by adopting various security measures. Despite the current pandemic, some of 

the most affected businesses are taking advantage of this break to address the situation.

Here is an analysis 

of worldwide Google 

search trends in the 

service industry in  

the last 90 days:
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UberEats
UberEats has launched a visual campaign to support the 

restaurant industry across the United States and Canada. 

They encourage restaurateurs to join the Uber network and 

citizens to use the app to have their meals delivered.

Delivery charges have been removed for more than 

100,000 independent restaurants in Canada and 

the United States.

UberEats is committed to keeping the fixed cost for 

partners as such, without any price increase.

UberEats has offered more than 300,000 free meals 

for first responders in Canada and the United 

States.

https://www.uber.com/newsroom/food-not-finances/
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Kijiji
Kijiji, the online retailer, has decided to promote the message 

of safety in the face of the crisis. Its online banners with the 

message “It takes a village to flatten the curve” are part of the 

company’s intention to minimize the impact of its activities on 

the spread of the virus.

Kijiji implores its users to meet only if necessary 

and, if possible, to maintain a distance of 2 meters.

Sellers and buyers are asked to disinfect their items 

according to Health Canada standards and to 

wash their hands before and after any transaction.

The sale of health care masks, disinfectants/hand 

gel, disinfectant wipes and toilet paper is, since 

March 13, 2020, prohibited on the website in order  

to curb users with malicious intentions.

https://help.kijiji.ca/helpdesk/basics/covid-19-safety-precautions
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American Airlines
“You are why we fly” is the new advertising campaign 

launched by American Airlines. The campaign consists of a 

montage of images and videos captured on smartphones. 

This montage depicts empty airports, workers in the travel 

industry and citizens who enjoy staying at home. “We are  

flying because you are doing your part to keep the planet 

going, and we want to do our part too.”

American Airlines has waived ticket modification 

fees for the vast majority of customers.

Subject to a sharp drop in demand, the company 

donated 25,000 meals with the LEE initiative to  

support food banks in Chicago and Washington.

The company is also taking advantage of the  

availability of its equipment to deliver more than 

115,000 pounds of seeds to help farmers across the 

United States.

http://news.aa.com/news/news-details/2020/American-Airlines-Fuels-Community-Kitchens-to-Help-Our-Nations-Culinary-Workers-COMM-VOL-04/
http://news.aa.com/news/news-details/2020/A-Record-Breaking-Shipment-Bound-for-American-Soil-OPS-CGO-04/default.aspx
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 11%Trading 32%Economic Crisis  12%Stock  
Investment

 14%How to make 
money

 43%Layoff  23%Wealth 
management

The recent layoffs and economic challenges felt across the world have left many homes and businesses 

without sources of income. In fact, since the start of the pandemic, more than one million people have lost 

their jobs and have applied for EI benefits. 

The financial services industry have stepped up and offered their support services to Canadian investors at 

this critical time. Measures include the reduction of interest rates on credit cards, the cessation of the rise in 

interest rates for customers who cannot pay their minimum credit balance, the abolition of fees for checks 

or pre-authorized payments without funds, and so on.

Here is an analysis 

of worldwide Google 

search trends in the 

financial sector in the  

last 90 days:

The financial services industry have stepped up and offered their support services to Canadian investors at this critical time. Measures include the reduction of interest rates on credit cards, the cessation of the rise in interest rates for customers who cannot pay their minimum credit balance, the abolition of fees for checks or pre-authorized payments without funds, and so on.
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Desjardins
Desjardins has launched a campaign to highlight their relief 

measures for members and corporate clients in support of 

the many impacts of the COVID-19 pandemic. The company 

invites its members to contact them for a case-by-case  

analysis. Here is a list of their current offers:

Temporary review of the financing conditions  

on lines of credit.

Temporary reduction of interest rates (10.9%)  

on credit cards and a deferral of payment.

Free psychological consultation for members  

of group insurance and their families.

...And more. For the full list of solutions offered,  

visit desjardins.com.

https://www.desjardins.com/covid-19/allegements-entreprises/index.jsp?utm_id=bp-m-0-271175516&campagne=bp-m-0-271175516&dclid=CJOIk5Hs5egCFUdADAodebgAIg
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National Bank  
of Canada
To address the challenges caused by COVID-19, the federal 

government has established an Emergency Account for 

Canadian Businesses (CUEC). This program allows small and 

medium-sized businesses (SMBs), as well as non-profit  

organizations (NPOs) to obtain an interest-free emergency 

loan until December 31, 2022. Here are some of their current 

promotions :

Up to $40,000 in emergency loans.

$10,000 refund exemption, subject to conditions.

And much more… Visit the website for specific  

support measures.

https://www.bnc.ca/entreprises/covid-19/compte-urgence.html?utm_campaign=covid-19&utm_medium=display&utm_source=la-presse&utm_content=728x90_business-investment-account_fr_emergencybusinessaccountprogram--1&utm_term=dts_b_co_a_al_u_be_pmesection-visitors&cid=dis_23556279_264211659_466193247_131238614
https://www.bnc.ca/entreprises/covid-19/compte-urgence.html?utm_campaign=covid-19&utm_medium=display&utm_source=la-presse&utm_content=728x90_business-investment-account_fr_emergencybusinessaccountprogram--1&utm_term=dts_b_co_a_al_u_be_pmesection-visitors&cid=dis_23556279_264211659_466193247_131238614
https://www.bnc.ca/particuliers/avis-importants.html
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More than 80% of the world’s auto supply chain is connected to China. There were early concerns over a 

disruption in Chinese parts exports and large-scale manufacturing interruptions across Europe. In the US, 

assembly plant closures are also adding pressure to the global supply base.

Furthermore, because most of the world is in confinement (already 3.9 billion as of early April 2020), gas 

prices have plummeted due to the decrease in the use of transportation methods (such as airplanes and 

personal vehicles). People who used to drive their car to and from the city to get to work no longer need to 

take them out of the driveway since most are working from home.

  80% 

of automotive and 

related companies 

report that Coronavirus 

will have a direct 

impact on their 2020 

revenues.

  78%   

of companies do not 

have enough staff to 

run a full production 

line.

Here is an analysis 

of worldwide Google 

search trends in the 

automotive industry 

in the last 90 days:
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 50%Rent a car 31%Buy a car  12%Automobile  
repair shop 

 40%Gas prices  22%Car auction  26%Car wash

https://www.nst.com.my/world/world/2020/04/580873/39-billion-people-now-covid-19-confinement
https://home.kpmg/xx/en/blogs/home/posts/2020/03/covid-19-impact-on-the-automotive-sector.html
https://home.kpmg/xx/en/blogs/home/posts/2020/03/covid-19-impact-on-the-automotive-sector.html
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Jeep
Aired : April 2020

Jeep, in partnership with Cummins & Partners, has launched 

a brilliant campaign in Australia to promote exploration from 

the comfort of the home. Whether it’s a journey through  

television, the discovery of a new artistic talent or the  

making of a new recipe, Jeep now invites people to explore 

their home. The campaign has been launched in several 

countries.

The video spot is part of a larger campaign  

originally created for Fiat Chrysler Automobiles 

entitled “#StayOffTheRoad”, which includes the  

participation from Ram, Dodge, Chrystler, Alfa 

Romeo and Fiat.

Jeep reused scenes originally filmed for 

“Groundhog Day”, its Super Bowl ad with Bill Murray. 

It features the well-known actor at the wheel of his 

car, at home, day after day. The result refers to the 

film “Groundhog Day” in which Bill Murray is caught 

in a time loop, repeatedly reliving the same day.

Jeep, in partnership with Cummins & Partners, has launched a brilliant campaign in Australia to promote exploration from the comfort of the home. Whether it's a journey through television, the discovery of a new artistic talent or the making of a new recipe, Jeep now invites people to explore their home. The campaign has been launched in several countries.
https://adage.com/article/special-report-super-bowl/watch-bill-murray-reprise-his-role-groundhog-day-jeeps-super-bowl-ad/2233596


26     The best campaigns emerging from Covid-19.

Honda
Aired April, 2020

Honda surprises us with a clever TV spot filmed entirely  

at home. The 35-second video, directed by Memac Ogilvy, 

follows a mini model of Honda Civic 2020 on the run inside a 

home, with the mention: “Until we drive again”, at the very end.

The television spot was entirely written, directed 

and edited from the director’s house. 

To view the video, visit Ads of the world.

In North America, Honda made the decision to 

donate $1 million to help those struggling to afford 

food in these times of crisis.

https://www.adsoftheworld.com/collection/covid19_ads#showdelta=39
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Porsche
Porsche’s latest televised ad in Poland highlights the importance 

of staying at home and not giving in to the temptation to get 

behind the wheel of your vehicle. The announcement warns 

against taking advantage of the deserted streets and the good 

weather. Porsche also created the tag #DreamsAreMadeAtHome 

and shares photos of vehicles in their garage.

Rather than filming new shots, past videos  

were used to create the ad. 

View it on Youtube.

In Poland, the company also encourages  

consumers to share photos of their Porsche  

in their garage on social media.

https://www.lbbonline.com/news/porsche-drivers-encouraged-to-stay-at-home-amidst-global-pandemic-in-new-campaign-by-ddb-warsaw
https://www.youtube.com/watch?v=10y6AdGf_kI
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Since January 2020, the market of global cosmetic products has shown declining results in the growth rate. 

Due to the lockdown situation going on across the globe, cosmetic manufacturers had to shut down their 

production units as a result of the labor shortage. Additionally, numerous cosmetic stores were also shut 

down as the result of the COVID-19 pandemic.

It is no surprise that COVID-19 has had an unimaginable impact on the cosmetics and personal care  

industry. However, people seem to be dealing with this sector in a completely different way. We have seen 

the terms “DIY” and “homemade” emerge in popularity due to the closure of many services we used to have 

on a monthly, weekly or even, in some cases, on a daily basis.

Here is an analysis 

of worldwide Google 

search trends in the 

cosmetics and  

personal care  

industries in the  

last 90 days :

 41%Hair dye 32%Clipper  63%DIY hair cut

 55%Nail salon  26%Hairdresser  52%Spa
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Dove
Dove, well known for their fight for the beauty of women in 

all forms, launches a new campaign highlighting the beauty 

of frontline health workers in the fight against COVID-19, their 

faces marked by wearing masks on a daily basis.

Dove Canada donated $1 million worth of personal 

care products to Canadian healthcare workers. 

The objective of the campaign is to convey the 

message: Beauty is courage.

Globally, Unilever (who owns Dove) will also  

contribute $153 million to the fight against the 

pandemic, through donations of soaps, sanitizer, 

bleach and food.

https://strategyonline.ca/2020/04/06/dove-shows-the-beautiful-courage-of-frontline-workers/
https://strategyonline.ca/2020/04/06/dove-shows-the-beautiful-courage-of-frontline-workers/
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Listerine
Although there is still no known treatment for COVID-19, many 

have questioned whether it is possible to reduce the risk of 

infection, and Listerine asked themselves the same  

question. Listerine has been shown to have antiviral effects, 

but these only apply to oral bacteria. Nevertheless, Listerine 

takes advantage of its notoriety to resonate the message for 

good personal hygiene during these times.

An advertising campaign has been launched to 

encourage people to adopt good hygiene habits.

On their website, Listerine also encourages people 

to inform themselves and follow the advice of the 

World Health Organization.

The company has launched a fundraising  

campaign to produce hand sanitizer for workers on 

the front lines of the crisis. You can donate here.

https://www.listerine.ca/covid-19-update
https://www.listerine.ca/covid-19-update
https://www.listerineprofessional.ca/covid-19-update
https://secure.eifoundation.org/site/Donation2?df_id=6002&mfc_pref=T&6002.donation=form1&s_src=jj&utm_source=donatefirstrespondersfirstco
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The impact of COVID-19 in the business world is undeniable. The Government of Quebec, 

the Government of Canada, municipalities and several departments and agencies have 

taken important measures to help families, employees and businesses affected by the 

impact of the virus. They must also redouble their efforts to ensure that the most updated 

information on the situation is accessible at all times.

Here is an analysis 

of worldwide Google 

search trends in the 

public service  

industries in the  

last 90 days :

 32%When will  
shops reopen?

 39%Government  
help

 74%Unemployement

 27%Internet  
church

 34%World Health 
Organization

 60%Transit
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https://home.kpmg/ca/fr/home/insights/2020/04/covid-19-overview-of-government-assistance-programs.html
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Centraide
Many people around the world are currently confined within 

their homes. As a result, families nearing poverty who  

normally use food banks no longer have access to them, 

since the majority of services are suspended or severely 

affected due to the assembly ban and the drastic reduction 

of volunteers. Centraide has put in place exceptional  

measures to help vulnerable members of the population. All 

donations made to Centraide until April 30 will be allocated to 

this emergency fund and will be used to:

Food distribution between food banks (such as 

Moisson Montreal, Laval and the South Shore)  

and organizations that prepare baskets and/or  

individual meals to distribute them to people  

in need.

Adding volunteers to meet the demands of the  

vulnerable and isolated.

https://www.centraide-mtl.org/fr/covid-19/fonds-durgence/
https://www.centraide-mtl.org/fr/covid-19/fonds-durgence/


33     The best campaigns emerging from Covid-19.

Quebec  Government
The Government of Quebec is launching the “Protect yourself, 

it saves lives” campaign to encourage people to adopt good 

behavior to prevent the spread of Coronavirus. Amongst the 

various measures, there are:

An online campaign promoting good hygiene 

practices, such as coughing in your elbow,  

throwing out tissues, washing your hands, keeping 

your distance and staying at home. Each of these 

publications redirects the reader to the informative 

section of the Government of Quebec website on 

the Coronavirus. 

A number of factsheets for parents, people affected 

by the virus, people who have been in contact with 

affected people, pregnant women, and the general 

population.

The Government of Quebec also uses the voice  

of several Quebec celebrities who are asking the 

population to respect the various health  

instructions given to stop the coronavirus.

https://www.quebec.ca/sante/problemes-de-sante/a-z/coronavirus-2019/?utm_source=LaPresse&utm_medium=Display&utm_content=970x250_Permanence_phase2&utm_campaign=CSPQ%7CMSSS%7CBrand%7CCOVID-19_Générale_Phase2-3
https://www.journaldemontreal.com/2020/04/02/covid-19-les-vedettes-interpellent-la-population
https://www.journaldemontreal.com/2020/04/02/covid-19-les-vedettes-interpellent-la-population
https://youtu.be/y_eaZPffatc
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Health Canada
Health Canada has an updated web page dedicated to  

the disease’s outbreak. The latter is used to keep people 

informed of the current situation, in addition to answering 

health questions and information on the measures put in 

place to counter the spread.

They have created an application which is  

available to everyone. Its purpose is to help  

monitor symptoms, send the latest updates on  

the measures implemented and access  

reliable resources.

They have also developed a public list regarding 

malicious advertising of COVID-19 related health 

products. Their mission is “to protect consumers 

from the illegal, false or misleading advertising  

of products purporting to mitigate, prevent,  

treat, diagnose or cure COVID-19”.

https://ca.thrive.health
https://www.canada.ca/en/health-canada/services/drugs-health-products/covid19-industry/health-product-advertising-incidents.html
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How can we support you?
At district m, our priority is to support our clients the best 

we can. Our trading desk and design teams are doubling 

their efforts to be as proactive as necessary.

   Special conditions for PSA messaging

   Fast delivery of creative

   Campaigns live within 24 hours

Do not hesitate to contact us for help from our experts.  

Whether you need simple advice or wish to brainstorm your future digital strategies, we’re here for you.

It’s time to rethink 
and re-invent 
ourselves for a 
post-pandemic era.


