
LET’S START

BRIEF & PROPOSITION

CREATION

LAUNCH

Something new

An advertiser creates a brand new model of athletic 

shoes and wishes to advertise it.

Strategic recommendations from the 
media agency

After having read the brief, the agency develops 

a media placement strategy according to the 

campaign objectives, the target customer, the 

target market and the available budget. This 

proposal includes recommendations for the best 

media types, formats and size of creatives to use.

Sending the specification sheet

The media agency sends their technical 

specifications sheet according to the chosen 

formats.

The creation process

Regardless of the design team, the process remains 

the same. Based on the brief, the designers will 

provide the advertiser with suggested display 

banners. Some modifications may be necessary 

before the advertiser validates them.

The final assembly

The media agency finalizes the assembly of the 

display banners if necessary.

Setting up the campaign

The media agency sets up the campaign in their 

DSP (Demand-Side-Platform).

Programmatic campaign brief to the 
media agency

The advertiser sends a brief to their media agency 

to get strategic recommendations for their 

programmatic campaign. 

The advertiser accepts the proposal

The advertiser approves the proposal made by the 

media agency. An IO (Insertion Order) is signed and 

the creative process can begin.

The design team

There are many possible outcomes for the step:

 1.  The advertiser works with with the media 

agency’s design department.

 2.  The advertiser works with a creative agency.

 3.  The advertiser has an in-house design team.

Sending the banners and trackers

The advertiser sends the final display banners and 

trackers (impressions & clicks) to the media agency.
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Imagine yourself surfing the web...
You have spent a long time looking for a model of 
sneakers to your taste. You visit several fashion websites 
and a pair catches your eye. This display banner, 
powered by the Baskia brand, is beautiful and its 
harmony attracts your attention. You might think this 
is your destiny calling you at first, which is exactly what 
you needed to convince yourself to buy these shoes! But 
did this display banner really end up in front of you by 
chance? Not exactly… Let’s dive in deep!

A day in  
the life of a  
display banner

The audit process

A verification process is necessary to avoid any 

display problems. During this process, we check 

whether the language and content of the banners 

are compliant with the advertising inventory.

FUN FACT !
In 2020, we see on
average over 6 times 
more advertisements
per day than in 1970! 1

DID YOU KNOW?
The banner validation process 
can take anywhere from 1 to 10 
rounds of modifications.

FUN FACT!
300x250 and 729x90 ad 
formats are most often 
seen online. 2

DID YOU KNOW?
Adobe launched the 
first fully programmatic 
campaign in 2017! 3

1970

X10

2020

100%

FUN FACT!
Only 10% of the online 
advertising process is 
automated. It is expected to 
increase by 60% by 2022. 310%

Start of the campaign!

After verification, the campaign can finally 

begin. The media trading team manages the 

optimizations.

And finally...

From the brief to the launch of the campaign, 

intricate teamwork is required to make sure the right 

message or product appears in front of you, the 

consumer. It’s up to you to determine if we did our 

job well enough to cater to your various interests!
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